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EVENT SPONSORSHIP
CORRECT APPROACH
Develop your event for companies seeking exposure and branding opportunities at the local, national, and international levels. Read the Institute of Sport Sponsorship’s summary about what sport sponsorship is [link to ISS summary on Sponsorship page] – it’s worth reading the whole thing if you are serious about this.
VISUALLY SPECTACULAR
Rafting and kayaking generate sensational footage that combines action, adventure, competition, and team spirit. Broadcasters have locked into the trend, and adventure sports, in particular rafting, are receiving an increasing amount of airtime in commercials and on various shows and documentaries, from travel and health to sporting events and sitcoms. 
DIFFERENT OPPORTUNITIES
There are different levels that a sponsor can come in on:
1. Title Sponsor – this means the event is named after them (e.g. Camel White Water Challenge) and they get the key branding and also the biggest share of the branding. They need to cover a large portion of the events costs to be given this.
2. Associate Sponsor – this is a more specific sponsorship. For example – someone sponsors the drinks, someone the transport, someone the communications systems, someone the printing for banners and T-shirts, etc, etc. For this they get their product associated with the event and the sport as well as a certain amount of branding.
3. Contributing Sponsor – they contribute (cash normally) to the event and get a proportional amount of exposure for it through logos, etc.
IDENTIFY
When looking for sponsors you need to identify what you are wanting from them and what you can offer them in return! These are the key factors for sponsorship hunting. You also need to identify if they are an international brand or national or local. This will also determine what you will offer them.  If a beer is only produced locally they aren’t going to be that interested in the fact that their logo will be seen on international TV. 
EXPOSURE OF THEIR BRAND/ PRODUCT/ LOGO
This is what they are after. This can be done through:
1. Onsite exposure – through competitors and spectators seeing their branding at the event.
2. Media exposure – through TV, radio, magazines, newspapers, websites, etc. The more exposure you can deliver to a sponsor the more they will contribute. This is hard work. There ar people out there that do it professionally and are worth it! TV is number one but very expensive and will add to your event logistics. Radio is good for pre-event promotion. Magazines need to be lined up properly before the event. If they don’t send their own people along they may need photos and details.  Newspapers are also very key. They like to send their own reporters so also need to pre-planned. The growing number of websites with digital magazines is also worth looking into. Paddling Life run by Eugene Buchanan is always a good place to start.
IRF INFORMATION AVAILABLE
We are slowly building up a database of news articles, video clips, photos, etc that you will be able to use to promote rafting and use with your proposal. These will all assist you in showing sponsors how their branding can work at an event. Look on the menu under “Gallery” for photos and videos and under “Media Articles” for news articles. Under “Statistics” you will find some river user statistics.
Below are some ideas and formats you can base your proposal and hunting on. These are based on larger events, just adjust the scope to the size of your own event.

 THE OPPORTUNITY - TITLE SPONSORSHIP
TITLE SPONSORSHIP
Naming of the Event
Full branding rights on all event media and marketing material produced.

The Cost
??

The Package
Designed to deliver exposure to our Title Sponsor, this package ensures maximum logo/name inclusion in all media coverage. Any materials produced for the events will carry the Title Sponsor Event Logo. This logo will be included on the following items:

Media Coverage
This is where you list what media you have secured for the event and, if you have them, examples of previous events media) 
· TV
· Radio 
· Magazines
· Newspapers
· Event Web Site

The event Web site will include all race information; including registration material, race results, team standings, and more. Viewers will be able to link directly into the Title Sponsor’s Web site.

Promotional Materials
These are the opportunities for the sponsor to advertise. They may not be able to take up all these offers or they may have more ideas.
· Event T-Shirts
· Helmets - All event participants are required to wear a helmet. Each helmet will include a 2” x 4” event sticker carrying the Title Sponsor Event Logo on the front of the helmet. (This gets very good exposure on TV and in photos. Sides are normally left for teams’ own sponsors.)
· Paddles - The Title Sponsor Event Logo can be stuck to one side of each paddle in the form of stickers. (At least one side is normally left for teams’ own sponsors.)
· Event Poster
· Race Bib - Each competitor wears a “Race Bib” which will be clearly visible in race carrying the Title Sponsor Event Logo.
· Rafts - Decals can be attached to rafts but they have to be in banner form and loops attached to the rafts so they can be tied on. Stickers do not work! They come off too easily and can look untidy of they start flapping about. This causes huge headaches and angers sponsors. So if you go for putting anything on the rafts themselves, it MUST be securely tied on with extra rings attached to the raft. Unless the sponsor is paying for the boats too – in which case their logo can be glued on by the manufacturers.)
· Safety Kayaks - One Title Sponsor Event Logo decal can be put on the front of the kayak and will be approximately 9”x 9” square.
· Slalom Gates - The slalom course will have X to Y gates and each will have a sponsors logo present on the 8ft bar across the top.  These bars are highly visible.  As a title sponsor you will receive the right to brand Z of the bars with your company name and logo.
· Start/Finish Banners - The start and the finish line of each discipline will carry major banner placement. Each banner will carry the Title Sponsor Event Logo.
· Start/Finish Buoys - The start and finish line for each discipline will have buoys on either side of the river with the Title Sponsor Event Logo
· Downriver Course Banners
At each major viewing point on the river banners can be positioned. 
· Awards Stage and Press Conference Background
The awards ceremony can be designed to expose the Title Sponsor through banners, back drops, product placement, etc.
· Race Trophy - First place finishers will receive an award or trophy which will include the Title Sponsor Event Logo. 
· Event Headquarters - There will be multiple signage opportunities here. 
· Race Site Headquarters - At each discipline on the river there is a focus point. This can be demarcated with banners and other signage.
· Programmes - A printed programme of the event will include the Title Sponsor. 


*Additional opportunities for sponsor logo inclusion are available.

